
Assess & Audit
Evaluate current content quality, availability, usage, & relevancy

Partner with sales on ideal framework and content themes

Validate content with a panel of buyers

Create & Tailor
Collaborate to develop marketing materials 
and sales kit assets

Employ compelling messaging that 
resonates with buyers

Modularize content to make it 
more dynamic

Enable & Engage

Pivot the presentation on 
the fly

Capture input from the 
buyer to guide discussions

Leverage data from 
various sources to impact 
decisions

Analyze content that 
drives revenue

Leverage a technology platform 
that allows your sales reps to:
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only

of B2B buyers believe sellers focus on driving 
“valuable” end results for buyer
Forrester Research

SALES TRANSFORMATION
Path to

The Evolved Selling Solution
Mediafly.com


